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SOCIAL SHARING HANDOUT (GMS 268995) & STEPS TO SUCCESS HANDOUT (WF 229731)
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INTERNAL USE ONLY. COMPANY CONFIDENTIAL.

SIS 8 lsteps

INTERNAL USE ONLY. COMPANY CONFIDENTIAL.

HACI\ATHON TO SUCCESS

How and why to engage
your customers

S SAS HACI\ATH O N #SASHackathon

Get ready for a
unique format for
big innovations.

Quick Tips for Social Sharing

SAS HACKER’S HUB AND SOCIAL MEDIA PLATFORMS

(5

Generate awareness on social media.

Traditional in-person hackathons * Promote past winner videos to establish credibility
gather coders for a few days. But and create a “that could your team” feeling.

Social sharing plays an important role in forming relationships and establishing trust through valuable
content. As a SAS employee and SAS Hackathon team member, we've put together tips, reminders and best

2. Create content that people will want to share. users on that platform find you through search :
Customers love to “cooperate'i with a'posmve and algorithms and learn more aI:'>o.ut y'our account. Name-d rop past teams. :
popular brand. Successful social sharing leads to PRO TIP: Add your role/participation to your career . L listed :
user-generated content. We want SAS Hackathon timeline. Also, we encourage you to use the SAS : E;egﬂcenfx:fé: i\)/\;lgglng teams are liste
enthusiasts to share their posts. When a post is Hackathon social banners. - ’ ;
P P . Past teams can be found on the Ready to recruit for the next event?

shared, it touches our target audience, showing
that they like and have compassion for the topic,
giving them a sense of satisfaction.

. PRO TIP: Use hashtags in your posts to increase
too much of a good thing (too frequent) can lead to gsInyourp

. visibility but make sure they are relevant and
disengagement. specific to the topic. R ESOU RCES

5. Make use of hashtags. Specifically, we want you
to use #SASHackathon. This is important because
users can click on hashtags and see all the posts

Innovation Stories page. « Direct people to the external website for more

information.

the SAS Hackathon is different. oot .
practices to help you be a successful supporter and advocate. : Take advantage of blogs.
DISCOVER WHY : . . .
/ : » Use static social tiles and customize your post copy.
7. Share posts from others. If you share content s . » Use short, animated videos to increase excitement.
’

SAS HACKER’S HUB BEST PRACTICES FOR SAS EMPLOYEES D stec by others: theyll be more Likely to share : : .

1. Do NOT post questions. If you are a mentor and your team has a question, reach out to fellow SAS employees your content in return. . : 9 . :
internally. Check out the SAS employee lounge. Do encourage your team to post their own questions in the PRO TIP: Reshare posts b}’ hackathon participants, Prepare to engage . / - e /

SAS Hacker’s Hub. as that makes more of an impact. . . . Why should What's the
* Review the PPT deck and : ..

2. Do NOT post code. General tutorials and coding information (code examples, etc.) should NOT be posted on 8. Forr,nat your content to be scannable. Most people tailor it to your customer. : you invite value to your
the SAS Hacker’s Hub sub-site. You can post to the main SAS Communities and GitHub - then you can post dotn L.reaq - they scan words and look for eye- « Read tips on how to improve . customers to customer since
on SAS Hacker's Hub and include a link. catching images. i . : ,

PRO TIP: Keep your posts brief. your‘sfoc'lal posts. ) : build a team? there’s no
3. Do respond to posts and answer questions. If a SAS employee answers a question, it is OK to post details * Familiarize )I’(OUVSElf with tr;]e . « Participants monetary prize?
and reply completely. This is the only time it is appropriate to post sample code. M.sectlon on the . [ get access to .
external website. : — SAS® Viya® to * Access to virtual
i J : D develop their - learning resources.
. : o solution in 5 * Unparalleled guidance
h h i L h 'soktoh ; ; ; - . e . Ibl:J cloud environment. o mentors.

1. Brand awareness - We ave a huge Qpportunlty to 3. Humor. Peop.e respond to humor. It’s ok to have r optimal social sharing. Traditionally, the best time Share with your : . Hands-on T - Joinand interact
reach our target audience. When we increase our some fun social posts. n weekdays, but ultimately it depends. t : experience allows o with a community
visibility, we gain more chances for conversion. Our PRO TIP: Keep all posts professional as you are customer. . them to see Viya created just for
brand is a direct representation of SAS - the words representing SAS. * The one-page handout is . in action. SAS Hackathon

i an at-a-glance overview. . ticipants.
and images er use. You can hglp s.trengthen the 4. Optimize your profiles. On your profile, include . : « FORYOU: The . participants
SAS brand with every communication. information such as SAS. a description of SAS * The external website : door is opened to « Teams own their IP
PRO TIP: Use the SAS Hackathon brand assets and R P ' provides a complete view. . discussing analytics (intellectual property)

. o your role/participation in the SAS Hackathon, and . L ec
creative guidelines to help you create messages that bictures or videos. Fill out each section available / . modernization and and can pursue
s vol : . . SAS Viya adoption. commercialization.

reflect the event's voice and look and feel to you with as much detail as possible. This helps . . \ j \ j

» Boot camps will be held at SAS Innovate and
in select regions.

* Play the SAS Hackathon Ideation game with your
team to plan your hack.

* Registration opens in mid-June. An email invite will

SALES CENTRAL be provided for you to use.
e The one-month virtual hack will start in September.
SAS BRAND SITE

SAS HACKER’S HUB
SOCIAL POST TIPS ——— Inpartnership with ——

————— In partnership with — 8 Ssas intel == MinOSOft

OSas  intel &F Microsoft

Copyright © SAS Institute Inc. All rights reserved. 229731.0225




LINKEDIN BANNER (WF 201050)

#SASHackathon

{4 sASHACKATHON

PIC HERE OSasS intel E& Microsoft

HEADSHOT




TEAMS BACKGROUNDS (GMS 263633)

-~ HACKATHON

#SASHackathon

#SASHackathon

HACKATHON

GSas

- - In partnership with .
intel. BR Microsoft

intel.

am Microsoft




TEAMS BACKGROUNDS FOR SAS HACKATHON OFFICE
[INTERNAL USE]




Recruitment Materials



RECRUITMENT HANDOUT (WF 229550) & START TO FINISH HANDOUT (WF 229700)

In partnership with
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L Z SASHACKATHON ¢ 2

#SASHackathon ®
/

FROM START @ PROBLEM: What to hack?
TO FI N IS H ENGAGE: Why hack? Identify potential use cases.

Why should you par?ticipate in Conversation starters: What problem
the SAS Hackathon? L | do you want to solve? Is there data

Conversation starters: Learn by available? Who is the target audience?

Calling all developers, students, startup businesses, vinacs the benefiofsoing theproslen

Accelerate innovation? Take an
idea from model to production?

SAS customers and technology partners! 3 [EAMwoRK g

Who can hack?
Discuss what you need to

createadreamteam. || === === = =@ === =@ m e e e smmmmms s mEEEm = EE s

Conversation starters: Roles.

Want to know more?

@ Skills. Gap analysis of skills. .
Check out sas.com/hackathon. _ ) 4 TICK TOCK: TRACKS: Hack what piques
@ If)ld you 'kntl)w. Atgam'can be How can you make your curiosity
rom a single organization or time to hack?

Embrace your curiosity.
< / > Bring your innovative thinking.

And turn your ideas into practical action.

from different organizations Let your curiosity lead the way. Talk about
working together. Have an open discussion about which industry area best accommodates
each team member’s et your interests.
. . . . . availability/schedule, level of Tracks subject to change.
Great ideas can come from anyone, anywhere. When teams come together from different regions, with diverse engagement and time
. . . . . . . App Factory Cloud Model Management commitment. .
backgrounds and skills, amazing things can happen. Teams can be made up of people within your organization, Computer Vision Natural Language ) :
g L . . . Bt (et Processing @ Did you know? Teams have : TRACK OPTIONS
your organization and a technology partner, or a data scientist looking to join a group. Decisioning Open Source access to the SAS cloud for one .
Forecasting & Optimization Visual Analytics month and a virtual learning : ﬁ\ o N
Let your curiosity lead the way! Use analytics to build a solution in one of these areas: loT Trustworthy Al environment prior to start. : & Q-
Machine Learning : m @D
3 3 ' Industr Individual Student
Industry Tracks: Bring Your Team, Problem and Data SAS Brings the : Y
! . vy o Tracks Track Track
ProblemandData EXPLORE: Hack in SAS Vlya 1.
Mentor Support Discuss how your problem can go through the
Community Support analytics life cycle. Your use case + SAS Viya,

a complete Al and analytics platform.

9 I o, Get inspired by past hacks. SUPPORT: Mentors, eLearning,
M % _ O _ @ Conversation starters: Place your game piece and SAS Communities
l. ﬂ N inside the analytics life cycle where you think = === ==============" Discuss what kind of support would be helpful.

. = your expertise fits. i ?
Banking Energy & Health Care & Insurance @ et wouldhelp accelerate your loumey’
Life Scien . C o Did you know? All participants will h
Telecom e Sciences Student Only (Inleldual or Team) SAS Analytlcs Life Cyde @ aclceyszutogzv;—learsi;];lz;z?:oin\:l;nt Z\r?z the

0\21 .J’ SAS Communities' Hacker's Hub. Industry Track
o-e ol ﬁ O Teams will be assigned mentors to support
hem during the 1-month hack.
£50 — ‘
&% O O
loT Cross Public Sector Retail, Consumer Goods .
Industry & Manufacturing SAS Viya Fast Track (Individuals) MANAGE DEVELOP DEPLOY .
DATA MODELS INSIGHTS '
Tracks subject to change \\/ \_/ : 1 TELL YOUR STORY:
J ge- ' Be compelling
. Talk about key messages that
pemmmmEEmmmEEmmmmEEmEE you want to convey. Think
e o ' bout the best way to
? . a .
Why ShOUld you _IO|n #SASHaCkathOI"I . JURY EVALUATION: igz\r/\/\f:jseeoy;:s:ifact?osssln
Bringing innovation to society and the marketplace. That’s what the hackathon is all about. And we believe PLAN: Scope When the hack is done seee Did you know? You are
. . . your problem Review the jury’s scorecard with your required to submit two videos:
ideas need to be nurtured — and developed using your preferred language with the latest technology. Teams How will you complete use case in mind. s ) videos:
have access to a cloud environment on SAS’ Viya’, a faster, more productive Al and analytics platform that your use case inone month? | = = = - = Problem. Use of SAS technology.
. . . ey , .. at are your priorities Solution. Impact/future potential. '
enables collaboration. This hackathon is more than a competition. It’s a month long digital event. and limitations? Compelling event. Innovation level. '
) Key metrics/business value. Storytelling. :
@ Consider: Data. Use case Technology used. .
Collaborate with Tackle a real-world Develop your Extend your ;Z:;Efcxt'it\)’e'Team Conversation starters: Which criteria are et
fellow coders challenge application network ) the most important for your success? :
— from experienced — a business and or for the marketplace — and coaching on Al, from local to global . DRUM ROLL:
data scientists to novice sustainability issue — potentially with help cloud environments and sharing with other STTTomTnmmmmmmm e m e m e m e 1 3 h U . OLL:
technology partners and that is meaningful to from SAS. There’s no industries, as well as professionals. ! © Winning hacks
SAS experts — using you and your team. monetary prize. Teams access to training courses @) 'magine yourself as the Hack Slam
SAS’ and open source own their IP (intellectual and virtual learning labs GET SOCIAL: ALL TEAMS ARE WINNERS: - winner? Who will you mfnt'on n
R Just by participating' your acceptance speech?
on Microsoft Azure. property) and can pursue at no cost. Share your hack .
commercialization. Discuss the ways you What's next after the hackathon? .
canshare youruse case.  |. . . . . Conversation starters: Model in your e
Conversation starters: production environment? Commercialization? O] et HACK YEAH!
Which social media Concept showcase? Bragging rights? Sharing s I'm all in.
In partnership with channels? Intranet? vour story? Tl a  Tell us you are
@ Did you know? You own the intellectual R ; interested in joining.

property.

Gsas intel. &% Microsoft
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So much more

than a competition.

PUBLIC SECTOR

SASHACKATHON

Great ideas can come from anyone, anywhere. Amazing things can
happen when data scientists and tech-savvy people from different
regions with diverse backgrounds and skill levels collaborate.

For the past five years, the SAS Hackathon has done that. Some of
the most brilliant minds have teamed up to invent novel solutions
to business challenges and humanitarian causes. Many have
changed the way we do business - and even saved lives.

What makes the event unique? Traditional in-person hackathons
gather coders for a few days. But the SAS Hackathon? It's
different - it's more than a competition. How so? We think of it as
a team sport. Participants collaborate online for a month, allowing
ideas to be nurtured and developed into real-world solutions.

We say, “Roll up your sleeves!” Get hands-on with SAS” Viya® and
experience the speed, performance and productivity of the Al and
analytics platform with seamless integration with open source.
Take advantage of learning resources and unparalleled guidance
from experts at no cost. It's a team sport for us, too.

Our grassroots beginning as a regional event in the Nordics has
now grown into an annual global event. The SAS Hackathon
attracts hundreds of participants — from data scientists and
developers to business analysts and marketers and newcomers
to analytics.

‘We've seen innovation at its best, with breakthrough approaches
that extend beyond the hackathon, models and technologies
entering the marketplace since solutions are the team’s
intellectual property and great passion for problem-solving.

In 2024, there was robust interest in the event — more than 1,700
people from 71 countries applied to join the hack. 140 teams
qualified to start, including 40 teams in the student track. More
than 250 organizations represented the 100 teams in the many
industry tracks. 73% completed the hack in one month. The
contributions were immense, and we believe everyone is a winner!
We also want to thank our partners Intel and Microsoft, who love
innovation like SAS.

We hope this year's impressive solutions inspire you.
Peter Lundquist and Einar Halvorsen

SAS Hackathon Office

I To learn more, click the icon next
{7 to each team's business case and
watch them tell their story.

PUBLIC SECTOR

BOOKLET: 2024 USE CASES

(DIGITAL VERSIO

BANKING

Critical Thinking Crew
Japan

@7 Banamex Risk360

Mexico

O

Revolutionizing
financial analysis

Predicting next product  Aland gamified learning

to market needs

decision making

Optimize market efforts and
product development to align
with customer real-time needs

@ GLOBAL WINNER
N People’s Choice Award
Impostor M,
Indonesia
Bridging gaps with

digital banking

Connecting communities
with agent networks

ISX4Good | (R
UK

Mitigating procurement
fraud risks

Early irregularity identification
with advanced analytics

Dominican Republic

% BiBanreservas

Bridging the
financial gap

Building trust and accessibility
in financial service

?7 Comture Team

JEGED]

Offering customers
Al-driven incentives

Enhancing banking with Al

and human collaboration
Workers
Colombia

Nexa Analytics @\7

Improving social media
interactions with Al

Enhancing customer experience
Consudata with Al-driven messaging
Mexico

m

Real-time analytics
for smarter banking

Maximizing returns with
intelligent optimization

(R NHISFDS
South Korea

-{é} ;::;:; WINNER Syntax Error ™
LA Singapore

@7 Raffles Vietnam Transforming

bank operations

Minimizing wait times

for better customer

satisfaction

Vietnam

Simplifying policy
complexity
Streamlining bank approval
processes with Al

Team Wells m
us

Competing with
global giants
using analytics
Driving consumer behavior
to support local businesses

Canada

@7 Scrappy Number 2

Empowering consumers
with efficient credit
processes

Reducing application times with
data-driven approaches

ENERGY

™ Booth & Associates
US and Canada

@ GLOBAL WINNER
A Energy

Climate Change and I
Challenges to Nuclear
Plant Safety - IAEA
US and Italy

Load planning for
every scenario

Al models flag areas to
address to help ensure
flexibility and augment

performance Identifying weather
trends and their affect
on nuclear plants

Al analyzes weather data to
estimate likely occurrences for
more effective safety assessments

{‘,} GLOBAL WINNER
AW Sustainability

M Cleaner Commutes
Netherlands

calican = ([,
US and Canada
Assessing natural
disasters’ effect on
nuclear safety

Identifying trends to assess risk
to nuclear plants

Reducing CO2 from
commuting for a
healthier planet

Tailoring communing
strategies to meet
reduction goals

RETAIL,
CONSUMER GOODS

N: WF 157496)

HEALTH CARE &
LIFE SCIENCES

% Guardian Owl Project
us

{8} GLOBAL WINNER
AW Health Care

@ GLOBAL WINNER
A% Emerging Talent

Using chatbots to help
expectant mothers to
mitigate risks

Al agents can help reduce
maternal mortality, assisting
mothers to identify warning
signs of complications

m Hackateers
Germany
Automatic
processing of
datain assay

development

Empowering lab workers to
provide their own statistical
analyses to address
regulatory data requirements

Brazil

?7 Health Hackers

Occupational safety
improvements for
electrical workers
through better
assessment

Analyzing safety reporting to
identify and verify the most

NEAR Exergame %

Malaysia

Making rehab more
engaging through
real-time recovery
information

Personalizing rehabilitation
solutions for stroke patients
using gaming features

{‘9} REGIONAL WINNER
A% Asia Pacific

Nupeak Neurons @7

India

Spotting
manufacturing defects
with computer vision
Automating a visual inspection

of ampules and vials to
improve quality inspections

effective approaches

0™

India

@7 Nupeak Pioneers

Pinpoint optimal
output and enhance
manufacturing
procedures

Determining the best variables
for the production of safe and
effective medications

{8} GLOBAL WINNER
AW Life Sciences
Ratio Team = (R
Italy

Using GenAl for medical
literature searches

Finding and ranking PubMed
results using LLMs

(N Pharmalyze
India
Analyzing prostate
cancer data to
improve survival

Finding the variables that lead Technoda = (M
to better prognoses Singapore €7

Fine tuning telehealth
experience with
Al modeling
Optimize appointment
scheduling algorithms, workload
m Radiomics distribution and tailor interactions
&7 UK based on patient preferences
Bridging the gap
between data science
and medical students
Using SAS for educational
purposes about cancer research

STUDENT

FOLD/STAPLE VERSION: WF 261023
SPIRAL VERSION: WF 265150

INSURANCE

R, Astrolavos
Italy

Advanced banking
for a stronger
local economy

Empowering communities
through consumer choices

India

Retro Analysts 37

Adapting to climate

change in agriculture

Incorporating risk into crop
insurance helps predict losses

{8} GLOBAL WINNER

?7 GenRetention Rangers
A% Insurance

Slovakia

Protecting futures
with life insurance Sas

Ensuring value with {8} REGIONAL WINNER
. - A Americas
predictive analytics

helps retain policyholders @
StaSASticians ﬁ
us

Al-enabled heat
stroke prevention

Leveraging smart helmets
and advanced analytics to
enhance safety, productivity
and compliance while
reducing health care costs

S\L? Hail Raiders

Canada
Staying ahead
of the storm with
predictive analytics
Predict hail damage

before it strikes improves
insurance claim processes

Swedbank = @
Insurance ﬁ

Insurers Sweden

Cormany Deepening
Navigating legal customer insights
complexity every Boosting productivity
step of the way by 200% with

R a data-driven approach
Personalizing insurance

protection with advanced
customer segmentation

@7 ORAG's Insightful

m PZU Alpha Team
Poland

Delivering swift relief

after a natural disaster

Automating insurance claims
for rapid response helps flood
victims rebuild

vHv - @R
Germany
Refining actuarial
models for
better outcomes
Leveraging cutting-edge
technology to refine risk

models and drive informed
decision-making

2024 CHAMPIONS

loT

m Benjamin & Joseph
{7 (Benjo)
Singapore
Cutting health care
costs with Al

Automating medical billing
for efficient audits

{"} GLOBAL WINNER
AW Sustainability

M, Cleaner Commutes
Netherlands

Reducing CO2 from
commuting for
a healthier planet

Tailoring communing
strategies to meet
reduction goals

% Code Blossoms

Australia

Al-Driven health
integrates
global medicine

Integrating Al with traditional
Chinese and Western medicine
for personalized patient care

0 Data Smiths
India

Empowering
manufacturers

to reach peak
productivity
Maximizing uptime and
machine performance with
predictive maintenance

Ecovanti @7
Belgium
Empowering
sustainable
choices for greener
e-commerce

Using digital twins to evaluate
the environmental
footprint of products

Inspirational = @
Modulators {17
India
Breaking down

barriers to
communication

Creating inclusive
workplaces with real-time
sign language translation

GLOBAL WINNER
A% Insurance

@ GLOBAL WINNER
A% o7

{"} REGIONAL WINNER
A% Americas

StaSAsticians = (B,
us

Al-enabled heat
stroke prevention

Leveraging smart helmets
and advanced analytics to
enhance safety, productivity
and compliance while
reducing health care costs

Data-driven climate policy for
vulnerable populations

Supporting vulnerable populations with data-driven climate policy

@ TECHNOLOGY

INDUSTRY -4

& MANUFACTURING

{'!} GLOBAL WINNER

A% Data for Good {8} GLOBAL WINNER

% Models Safeguarding South

@ .
Team Hore Esse Quam Videri m
Indonesia us ) i

Korea’s long-term Guatemala & Taiwan

@
~
@7 Smart Harvest -

M
Raffles Vietnam €7 Avalanche

Al and social sentiment
analysis enhance
government-citizen Two Tech Innov (R
relationships Mexico €7
Monitoring public perception on
social media using Al for improved
government-citizen relationships

Transforming
dairy farming
with advanced
analytics and loT
@ . Optimizing milk production
{17 Team Notilyze & HAI with digital twins
Netherlands and real-time data
Reducing carbon footprint
in whey processing

Utilizing SAS Viya to analyze factory
data and develop smart business rules
for sustainable operations and through
optimized waste heat recovery

_

Pl

TELECOM
& MEDIA

{8} GLOBAL WINNER
A% Telecom & Media

M Advanced Analytics TEF Vivo
Brazil

Dialing up revenue
in telecom with
analytics and GenAl

Automating processes improves
efficiency in mobile line segment

Q. Abusearch
UK

Providing cutting-
edge child protection
with Al and analytics

Using text analytics and natural
language processes to help
uncover abuse and exploitation

@ GLOBAL WINNER
A% Computer Vision

@\7 Avalanche
Turkey
Identifying potentials

for violence with Al

Spotting social media calls to
violence for grassroots attacks
worldwide

Canada

@’7 BC_/&_Team

Determining the
effectiveness of
housing programs
in Canada

Identifying the factors
that lead to more effective
housing for the homeless

Code Blossoms @7

Australia

Al-Driven health
integrates
global medicine

Integrating Al with traditional
Chinese and Western medicine
for personalized patient care

@ GLOBAL WINNER
A% Channel Readiness

GLOBAL WINNER
A% Channel Readiness

@ REGIONAL WINNER
A% EMEA

Butterflies = (R
UK

Assessing data
sources for their
reliability and
credibility

Checking the trustworthiness
of online data sources

Code the Dream = (R
us

Analyzing the
underutilization of
SNAP benefits with
demographic and
geographic data
Introducing a chatbot to help
public benefits navigators ask
questions surrounding the
application process

India

?7 CodeWrappers

Detecting 38 types
of crop disease using
machine learning

Predicting diseases and
providing real-time information
on potential remedies

Bike the World
Germany

Changing the way

@\7 Collaborators

Creating information
transparency to foster
equity in farming

rental bikes are communities
distributed and Paving the way to more
utilized equitable farming policies
Enhancing urban mobility

and creating smarter,
more efficient cities

{é} GLOBAL

WINNER
A People’s Choice

{8} GLOBAL WINNER EY for Better World (R
A% Natural Language Processing Canada

Improving Canadian

o T — health care with
ouncil Insights .

€7 Heidelberg analytics and Al

Germany Ensuring healthy lives

q and improving health
Improvmg the for all at every age
transparency
and accessibility
of Heidelberg
Municipal Council

Quickly and easily understand
the resolutions and activities
of the local council

@ GLOBAL WINNER
A% People’s Choice
INNOVA-TSN @\7

Colombia, Mexico
& Spain
Using text data
@ pataT, to identify high
- Eritea poverty zones
Using large language models
on the web and social

sites to identify the most
vulnerable communities

Assessing the
socioeconomic and
educational factors
that lead to student
success

Identifying behavior factors
and other variables that lead

to better outcomes RExEeSic et

Laboratorio Vivo ?7

Farmers find resiliency
amid climate change
challenges

Temperature shifts disrupt nutrient
balance in global farmlands

care insurance

Enhancing fraud detection in
South Korea’s long-term care
insurance with RFID technology

{8} GLOBAL WINNER
A% Public Sector

M. ps2g ~
us Team Only Planet 2120 %7

Benelux
Enhancing out-of-
school programs
for student growth

Unlocking student potential
and enhancing out-of-school
programs for growth

Future-proofing the
Dutch Delta with
data and analytics
A nature-driven vision

for future-proofing
the Dutch Delta

@7 PW Consulting

Benelux

Improving unsafe roads
in the Netherlands TeamOST |
Dutch infrastructure aims for zero us
road fatalities amid dense traffic . .
Tackling the opiate
crisis with data-
driven insights
Combating the opiate crisis
m “ in Pennsylvania with
€7 "I;‘Zacr:eg:re data-driven decisions
Al and social
sentiment analysis
enhance government-
citizen relationships oy @
Monitoring public perception us &7
on social media using Al
for improved government-
citizen relationships

From data to
delight in student
experiences

Enhancing student experiences
with sentiment analysis

Dimanex = (R
Netherlands

Harvesting
efficiency with
real-time data for

™ LULEES
us

Innovating review
analysis to improve

customer experiences

Understanding the impact
of ratings and feedback
on businesses

g\k? Billion Rows

South Africa
Enhancing consumer
satisfaction
with data-driven
decisions

Meeting daily demands
with inventory analysis
and predictive modeling

GLOBA|

Transforming food
supply chains from
the warehouse

to the store

Using predictive analytics
to optimize and
forecast demands

Get' m

e &
Reducing
shopping dilemmas
with dynamic
real-time offers

Helping consumers spend
less time making purchasing
decisions with personalization

OREA = (R
Mexico

Attracting and

retaining guests with

?‘ Forecasting data-driven marketing

M Datacurate
India

Creating guest loyalty with
personalized communication

Serving up success with

inventory planning in
food services

Forecasting demand with
accuracy for ingredient
management

pol = (R
US & India

Understanding how

holidays and heatwaves
impact shopping behavior

Analyzing trends
to predict retail sales and
forecast buyer needs

sugarcane farming

Planning smart, optimizing
resources and predicting
conditions enhances yields

Team Notilyze & HAI = (B,
Netherlands

Processing whey
sustainably for
a greener dairy

(@) GLOBAL WiINNER Using resources efficiently Leéds
Retail, Consumer Goods to eco-friendly production
¥ g Manufacturing

Cooperative NCSU

m Supply Chain Research
€7 us

Ensuring fair labor and
safety in manufacturing

Creating ethical supply chains @
and transparent operations builds TMG €7
consumer trust el

Predicting the
perfect finish for
automotive excellence

Analyzing factors influencing
lacquer gloss quality
with synthetic data

Astro UTB
Columbia

Clarkulators
Philippines

EmpowerHer
Singapore

Los Tonotos
Columbia

ORSOL /" 48} GLOBAL WINNER
us AW Student Track 1

Too Good To Be True (TGTBT)
Philippines

Mitigating college admission bias
with data-driven insights

Achieving fairer college admission outcomes

Bitwise
Columbia

Data Ninjas {8} GLOBALWINNER
UK AW Student Track 2

HotSirapBandung
Malaysia

TheltalianJob
Italy

Vietnam Turkey

It
{17 Climate change and challenges

Benjamin & Joseph (Benjo)

8
&

8
O

&

to nuclear plant safety - IAEA
US & Italy

NEAR Exergame
Malaysia

StaSASticians
us

StaSASticians
us

Ratio Team
Italy

Team Only Planet 2120
Netherlands

Supply Chain Research
Cooperative NCSU
us

Advanced Analytics TEF Vivo
Brazil

STUDENT

ORSOL
us

Data Ninjas
UK

PEOPLE’S CHOICE

INNOVA-TSN
Colombia, Mexico & Spain

Impostor
Indonesia

EY for Better World
Canada

Singapore

Datacurate
India

Butterflies
Council Insights Heidelberg
Germany

M
€7 Council Insights Heidelberg
Germany

& SPECIALTY

G
Butterflies
UK

AbuSearch
UK

NEAR Exergame
Malaysia

Cleaner Commutes
Netherlands

Butterflies

#© REGIONAL

StaSASticians
us

Nupeak Neurons
India

Butterflies

{7

/

problem.

hack.
solve.

innovate.
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PROBLEM: 2
?
I\:j\:el::itfto Icztaei\ti.al TEAMWORK:
ENGAGE: Use Cagez Who can hack?
Why hack? ' What do you need to
By the numbers Why should create your dream team?

F 2024 you participate? .
SAS HACKATHON rom NOHLYMIVH SVS ‘ ..

This event m

to collaborate Registrations Countries

online using Al, analytics @ ”NN@MAT”ME ‘9jeAouul

and open source on Teams Participants "OA]0S
SAS® Viya® in the cloud to

HACK: What

develop innovative solutions LYy Customers :
to real-world problems. I 73% E*.Ef*ﬁlil from TGOS piques your EXPLORE:
28% YRS eR Hack Complete! W champion 19 TICK TOCK: curiosity? Hack in SAS’ Viya®
There is to participate. T Srudets Fac it EEFEE teams How can you Let your curiosity How will your problem
17 7§ Student/ Faculty make time to hack? lead the way. go through the

analytics life cycle?

Four reasons to join 'ﬂ@@% i ! .
. J . Joinas a team! Prepare for success! ‘..
1 andc:iséﬁosrAs Viya @ Calling all ...
. Would recommend the BUSINESS ANALYSTS L JON N
2 LEARN with free SAS Hackathon to others. DEVELOPERS @X BOOT CAMP
bl t :
enablement resources DATA SCIENTISTS at -Q
NETWORK with ©) MARKETERS D @b JURY
3 o G
problem solvers. @ SAS CUSTOMERS EVALUATION
CREATE value from STARTUP BUSINESSES ) MENTOR: PLAN: Scope A ju.ry will eyaluate
4 your idea and application. Would recommend STUDENTS Ziaw JOin US At SAS Support for your problem the innovation,
the SAS® Viya® platform. TECH PARTNERS Eeapn  INnovate events. your hack How will you problem solving
What would help complete your use and value creation.
accelerate case in one month?
O our journey?
e O y J y

Don’'t take our word. = Youridea.

(l

TELL YOUR
STORY \!r DRUM ROLL:
S

SAS
HACKATHON
#SASHackathon 2@

_g Your solution.

Check out what

past participants O
25 have to say. What's the ALL TEAMS @ © Winning hack
Your intellectual best way to ARE WINNERS: Imagine your§elf as the
[ e property Prepare for success! Create showcase your Just by Hack Slam winner. Who
- N 1 . your . Develop a contribution? . will you mention in your
M . i
SSaS intel &= Microsoft . Bring your . participating: . acceptance speech?
gN You own the
2N intellectual property. R E I
s 3 GET SOCIAL What's next? ' 'i;.:lﬁﬁ'f |:|ACK .YEAH.
T Share your hack gﬁ’f{% I m allin.
giiz | | and tell the world e m] Join us!
2825 | | youare in the game.
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BOOT CAMP T-SHIRT (WF 162573)
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PLAYPLAY VIDEO: BOOT CAMP COMMERCIAL (WF 182822)

Join the
SAS Hackathon

Boot Camp

VIDEO LINK

Join the

SASHACKATHON ’a: ’a.-. ’e: o
@ O it Get hands-on ~'SHOW OFF YOUR ~

' BOOTCAMP For 3-hours of honing SAS’ Viya' experience RESULTS

Boot up your laptop He dtgnomrland I'

gree

SAS INNO? your hacki ng s kills on trustworthy Al

) MAY 6

Network and get mentoring == x| ? 2 i e 8 0g® /s
from expert coaches J& = 17 I IS I ; L SAS HACKATHON

With a diploma 5
and t-shirt Code or low/no-code

_. options available ]

Work together or independentl
. to tackle challenges M

Register now

588.8 intel | BB Microsoft
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LAPTOP STICKERS (WF 22/994)

SAS

HACKATHON2 £ 2 HACKATHON

, problem. / SASismy O
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£ ? HACKATHON

i N\
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e O innovate. O

In partnership with

Intel . Microsoft

Gsas

SAS SAS

HACKATHON % HACKATHON %

CURIOUS O CELEBRATING

your destiny -M'NDS . 5

00 » PROBLEM
Jo SAS HACl(ATHON © . GLOBAL YEARS!
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NOTEPADS (WF 228350) AND LUGGAGE TAGS (WF 228381)
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Website, Videos
and Digital Sighage



WEBSITE

S Sas #5A5Hackathon

When curious minds collaborate, the
world wins

Sept. 15 - Oct. 10.

2024 SAS Hackathon Awards Ceremony!

Don't miss the opportunity to relive every exciting moment.

This event celebrated the innovative ideas and incredible teamwork that brought
groundbreaking solutions to life. Whether you're curious about the winners, inspired
by creativity, or simply enjoy the thrill of competition, you can experience it all
through our on-demand video. Join us and witness the passion, innovation, and
energy that made this event unforgettable!

Watch now

What's next for SAS Hackathon?

Join the SAS Hackathon Boot
Camp in Orlando at SAS
Innovate on May 6, 2025.

Spark innovation and collaboration working along
side of a diverse team to solve real-world challenges
using a complex dataset, and get expert guidance
from Product Specialists, and advisors. Can you crack
the code?

Get more details

An extraordinary experience

Traditional in-person hackathons gather coders for a few days. But the SAS
Hackathon? It's different.

We believe ideas need to be nurtured. Participants collaborate online for a month,
enhancing their data science skills under the guidance of a SAS mentor with
industry expertise. The SAS Hackathon isn't a one-time event - it's a sprint within a
marathon that spans several months.

96% 92% 100%

of participants would recommend the SAS" Viya® would participate in future SAS Hackathons would recommend SAS Hackathon to others
Platform



PLAYPLAY VIDEOS

Rap Video (GMS 282260)
LINK



https://app.playplay.com/app/share/sas/27c9f441-6f8b-4a40-a502-e0839a709df2

DIGITAL SIGNS

SAS

a HACKATHON 2
ye " /SAS problem.

«° HACKATHON ‘ nack

solve.

Innovate.

In ship with In ship with
#SASHackathon OSasS intel E& Microsoft GSas intel. EE Microsoft
#SASHackathon
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EXTERNAL PRESENTATION (WF 194050)

Fun Survey Says ...
Facts =

From 2024 Students
1,734 Countries Partners 179

71 SR 28%
Hack Complete!

INDUSTRY & STUDENT TRACKS

- ww @ '
{{ SASHACKATHON

This event brings together

problem-solvers worldwide Industry teams need to bring their own problem and data to use for the
to tackle a real-world SAS Hackathon. Student teams and the new Fast Track option for
business or humanitarian individuals (both students and non-students) will have the problem and
challenge. data provided to them by SAS.

Registrations

96% 92% 100% ***NI

4.49 stars out of 5

Teams collaborate online

Of participants would Would participate Would recommend Overall
recommend the in future the SAS Hackathon SAS Hackathon
SAS Viya Platform. SAS Hackathons. to others experience

S5 Hackathon helps develop
1l whills and solve big

o — = « RLINGES TECH
] - S 4= Al

) /
& o S

for one month, using Al, Onboard with virtual learning resources, webinars and boot camps.
analytics and open source
on SAS® Viya®

72% New SAS Users

& HACKATHON

h h i, LIRS 25% - = to invent a solution. SAS mentors are available for teams while working on their use case. The
So much more than a competition ... *From the 2024 SAS Hackathon participants. Hackathon Team Develops Student and Fast Track options will use SAS Communities and SAS Hacker's
i’,ﬁ‘ﬂéﬁ‘é‘.{?“s to Prevent Hub for community support.
. o ) SAS Hackathon helps
News Reach Ambassadors) SAS Mentors Challenging. Inspirational. Educational. develop Alsiiin e | Lo e Teams will tell their story visually by submitting a three-minute pitch video
e Innovative. Interesting. Awesome. sobe bl challenges = T 0 and a 10-minute video for the judges. The Student and Fast Track
106 mllllon 34 110 Dati e 1A per migliorare submissions will be communicated at a later date.
" - 1}
Sa il mondo: il SAS
5 S intel L ) L(;:Zt:oln 2024 i,‘i:::f‘;":,::‘:‘,“"b’ There is no cost to participate. i —
<<5ASHACKATHON G§sas intel EEmicrosot registra record di e $Sas intel &Emicrosof

: Visit the website i = O
Tracks SAS Hackathon Timeline 2025 i Overthcac\::s' L:ﬁs,,:jwiﬁ(li?: \I;:g:\ 2025 Why Should You Join? 3 Speed and Productivity in the Cloud

SAS Brings the

Industry Tracks: Bring Your Team, Problem and Data ——————————— / Problem and Data \
Mentor Support Community Support

Without starting an IT project

resources and training.

Global Winner = Teamwork. Make connections

N SAS Viya Fast Track
loT Cross Industry Public Sector Retail, Consumer Goods (|y|dyividuals)
& Manufacturing K j Record and

Upskilling and mentoring

Retail & Consumer Goods
Telecom & Media

m u - . * SAS Viya in the Cloud. 0 Work on an idea that you are o Receive coaching from industry '
—— : g = Business value. y /:? * Manage data, develop passionate about. and Al experts. O Hack Teams Showcase
- * Industry use case ﬁ insi
/ > Engage and Learn . Y . . models, deploy insights.
o 1 o) - . Kickoff Industry&Lgarnlng Countdown/ = Target audience. (5835 Vlya + NLP, CV, forecasting
i — o onsimnouateand Regictra Week Webinars Hack Festival One Month Hack = Solution IP. : optimization ’ Get free one-month access to Create a video of your project. €2 | Banking
° Registration B il Boost your skills . - iva i . - &
Banking Energy & Telecom Health Care & Insurance 0 ds_“_":“‘l‘ O':V ) Boot Camps oot vour sl VG eSS = APIs and open source. SAS Viya in the cloud. Build your brand. '@ Energy
Life Sciences ndividual or Team May - October June — Aug. 31 September Sept. 15 - Oct. 10
: Create and tell your story RPCITEE D o Extend your network to local and o Stand out from the crowd with ) Insurance
. . . Health Care
\ Shape your team. global innovators. our global project showcase. SAS Viya in “[F59 | Lite sciences
7™ Qo O X Bring your problem and data. the cloud public Sector
=x o Build Al models. . . .
o Access to mentors and free enablement o Move your idea into production
NETWORK LEARN after the SAS Hackathon. Manufacturing

Upload Jury Voting Awards story Promotion A t Parti t E he hack Use Vi the cloud f Add
nnouncemen = Partner ecosystem. nioy the hack: - se Viya in the cloud for easy access.
s - - N « Build your network. Joy ) It’s much more than a competition. Connect to the hack environment your creativity, skills and data to build loT Cross Industry
Industry Team, Student Team and Individual Profiles SAS Innovate - Di il = SAS Virtual Learning Portal. Gam|fy your experience. your showcase in the cloud with SAS
Create your appropriate profile in SAS Hacker’s Hub. Team Profiles will include use case description and team members. October October November December Dallas, 2026 iverse skills. m m = SAS community. advanced analytics and open source.
Individual and Student Profiles will include track selection and team members where appropriate.
I D, = Industry experts.

* Mentors.

B® Microsoft <€545 HACKATHON

€545 HACKATHON Gsas intel Microsoft €545 HACKATHON G§sas  intel <€345 HACKATHON G§sas intel Microsoft <<345 HACKATHON Gsas intel

2025 Tracks and Awards o SAS Hackathon Ideation Board Game

‘ Game where you generate ideas and plans through conversation - S— 2024 Reglonal WI nners
g 3 REGIONAL AWARDS (Americas, AP & EMEA) i
3 Finding Lost Revenoe for
Health Care Providers
'@‘ 7 TRACK AWARDS ' :
— ¢,.,, . e < l w o] Access Network Value AMERICAS ASIA PACIFIC
am— W ch E SAS Viya and mentoring Teamwork Clujaic |63 : o - sas
. Energy Health Care : IoT Cross Public Sector e e \ - 3 - 5 \NN i s
fonkine Telesom et e (g s @ STUDENT & SAS VIYA FAST i e * ¥
#% TRACK AWARDS u Jorobl * Learn about SAS Viya. > . i Oras e . .
Computer Vision se case/problem N X Accelerate Application . Und dth (ath . ' ‘i / # o 5 y oo
Access etworl Understand the SAS Hackathon % HACKATHON . HACKATHON S, HACKATHON

I3 3 _ _ - .

g, : : Q Team o + Prepare for a successful experience. ) et Butterfli

g oo @ - , : utterflies

H g pr— Student myrlay:km sl Pride « Identify needs and gaps early. . O StaSA?}IC 1ans I\lupeak Neurons "

o lodels i 5 JS A

= (Individuals) Purpose + Create a team-sport mentality. ndla EMEA REGION

D - - AMERICAS REGION # CHANNEL READINESS
a ) + Increase engagement and in-person * Setengagement levels. = » . INSURANCE ASIA PACIFIC * MODEL
Visualization Community and virtual EBED collaboration. \\ / : . x 10T REGION « TRUSTWORTHY Al
Sz S rcoment Initiate conversations and kick off —_—— Y
Trustworthy Al . i i - A

- rustwo Learn Build brainstorming. » .

<8 + Provide structure to the creative planning

S g Channel Ready

gg process.

ks Sustainability/Data for Good +  Create excitement for the hackathon. HACKATHON 90
reene . 7 . . P . 3 / . 5 X
<{SASHACKATHON Gsas intel B2 Microsoft HACKATHON §sas Microsoft <L5ASHACKATHON Gsas intel. &% Microsoft §sas intel Microsoft

Join us!

¢“SASHACKATHON= ( & Ao ¢“SASHACKATHON=Z | & % {“SASHACKATHON= | & &2 Registraton opens June 2025 wsAsHackathon
Team StaSASticians Team Nupeak Neurons Team Butterflies TRACKS A mportan SAS
us India " rgontaton amd 2 el o o e, | 1 e MEdE P O 12 pecpe it am cranion - HAC KATH 0 N 2

Tip: Form teams with multidisciplinary skills and backgrounds. Industry Track teams must bring their own use case and data to register and agree to the

Al-Enabled Heat Stroke Prevention Computer Vision Based Quality Inspection Solution for Injectable Manufacturing Trustworthy Al: Combating Misinformation with Trusted Data « Idividusl Track: Includesalncvidual partcpants without  team, both student and non-tudent.Inddusl Track paricipantswil be (MMM

Conditions.
provided with a use case and data.

problem.

+ Student Track: Participants must have and register for the Student Track using an active university email address
The Student Track participants will be provided with a use case and data.

hack.

The COVID-19 pandemic disrupted Using SAS Al and machine learning, The model offers faster inspecting
the global supply chain, creating a the team developed a robust visual times, accuracy, high-detection el mEi e em 2] Using SAS Viya, the team Analysts and decision makers
bottleneck in production. With inspection system. The model precision and cost effectiveness.
surging demand for injectables, detects the smallest of defects with This reduces overall expenditures
how do manufacturers deliver high precision, speeding up the and

The last 10 years have been the Using SAS Viya and other tools, The dashboard enables managers ’Q' Helpful Tip

hottest on record, with more than the team developed an Al-enabled to make accurate predictions and
120,000 occupational injuries in the heat stroke prevention system allow for quick intervention. This
construction sector. How do we that leverages real-time data to reduces insurance risks by
Strsjtl?:ta:g:::z:voe?;es\::;n:;e:;sts? ';::z'i:rriv;:srﬁ;ir:iig Zzgur ;T:I:\irlzlelr\:g it = pe ell s quality-assured produ;ts that meet i"_‘SpeCﬁO“ process and reducing the material waste.
. o6l i G complex regulatory guidelines? risk 0‘_‘ faulty products from : § d
reaching the market. of open-source data.
premiums to employees.

.. . . . " . If you want to register for an Industry track, form a team, create a team name and select a team lead.
disinformation in the developed a tool that will know they’re using Or find and join a team on SAS Hacker's Hub,

news causes harm, making it uses advanced NLP in trustworthy information when Al participants must:

solve.
e P . o .. complimentary
difficult to know who and what classification models to check making critical decisions. * Createa SAS profile. es—,

outlets to trust. the trustworthiness « Complete and submit the official registration form:
’ o Selecta track.

innovate.

o Industry Teams: Tell us about your project. Briefly describe the problem you're tackling and your approach to
solving it. Make sure you have access to data.
+ Create a team profile on SAS Hacker's Hub (one per team)

The SAS Hackathon Office will review your submission and reach out to you to confirm the status of your participation. Learn more and join us.

5 HACKATHON Gsas i EEw HACKATHON GSas  intel EEMicrosot : ' Gsas i - €545 HACKATHON Gsas  intel

Microsoft
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In partnership with

(@) Y / SSaS 7 Microsoft
.. £25ASHACKATHON
IDEATION Cenerate idess and bt

Ready to play? .
Review the rules of the through conversation.
hack path before you begin.

SAS Hackathon - so much

more than a competition.

PROBLEM: What to hack?

TIP Identify potential use cases.
If you land on an arrow, advance
forward to the numbered step. Conversation starters: What problem do
you want to solve? Is there data available?
Who is the target audience? What’s the
benefit of solving the problem?

ENGAGE: Why hack?

Why should you participate in EIR3E 5a DELIVERS Al
the SAS Hackathon? 4 TO ENHANCE
i
Conversation starters: Learn by g2y HUMAN INGENUITY
doing? Extend your network?
Accelerate innovation? Take an
idea from model to production?
Pursue commercialization?

TEAMWORK: Who can hack?

Discuss what you need to create a dream team.

@ Conversation starters: Roles. Skills. Gap analysis of skills.
REMINDER

You have three minutes to discuss
each step. And no skipping!

Did you know? A team can be from a single organization
or from different organizations working together.

Banking Energy Health Care Insurance loT Cross  Life Sciences
Industry

o S
TICK TOCK: How can you E @ @
make time to hack? Manufacturing  Public Sector Consiﬁn(‘:‘rlé(oods Sesr;wocre(:& Teﬁ;ﬁg&

Have an open discussion about each team
member’s availability/schedule, level of

engagement and time commitment. TRACKS Hack App Factory Cloud

Did you know? Teams have access to the . Computer Vision

SAS cloud for one month and a virtual what plq.ue.s Data Management

learning environment prior to start. your curiosity Eec's'm{"g -

L orecasting & Optimization

Let your curiosity lead the loT

way. Talk about which industry Machine Learning

area best accommodates your Model Management

interests. Natural Language Processing

Open Source

Visual Analytics

. Trustworthy Al
i GET INSPIRED : .
*:H BYPREVIOUS . .. .: :
T 3l USE CASES . o Ngi o
g EXPLORE: Hack in SAS® Viya

Discuss how your problem can go through the analytics
life cycle. Your use case + SAS Viya, a complete Al and

MENTORS: Support for analytics platform. Get inspired by past hacks.

your hack ke Conversation starters: Place your game piece inside the
F LAy analytics life cycle where you think your expertise fits.

Tracks subject to change.

Discuss what kind of support would
be helpful. What would help accelerate
your journey?

SAS Analytics Life Cycle
Did you know? You have a SAS mentor

and access to an e-learning environment.

,,

MANAGE DEVELOP DEPLOY

DATA MODELS INSIGHTS
PLAN: Scope \_/ o \/
Sptimize

your problem

How will you complete
your use case in one month?

\{\/hgt are your priorities and JURY EVALUATION:
(imitations? Epa When the hack is done

Review the jury’s scorecard with your
use case in mind.

Problem. Use of SAS technology.
Solution. Impact/future potential.
Compelling event. Innovation level.

Key metrics/business value. Storytelling.

TELL YOUR STORY: Technology used.
Be compelling g Conversation starters: Which criteria are
et the most important for your success?

Consider: Data. Use case
complexity. Team perspective.

Talk about key messages that you want to
convey. Think about the best way to showcase
your use case in your video presentations.

Did you know? You are required to submit
two videos: a 3-and 10-minute video.

ALL TEAMS ARE WINNERS:
1 Just by participating!

What's next after the hackathon?

Conversation starters: Model in your production
GET SOCIAL' environment? Commercialization? Concept

Share your hack Fe e showcase? Bragging rights? Sharing your story?

Discuss the ways you @ Did you know? You own the intellectual property.
can share your use case.

Conversation starters:
Which social media
channels? Intranet?

13 () DRUMROLL: Q HACK YEAH!
& Winning hacks k. I'mallin.

. by
© Imagine yourself as the Hack Slam b i Tell us you are interested

winner. Who will you mention in i | in joining the SAS Hackathon.
your acceptance speech? =

BOARD GAME AND BOX
(GMS 268839 & 269142)

IDEATION ex»

What in the HA CK is the goal?

The game is intended to engage teamwork and inspire creative
problem-solving. You'll see collaboration emerge as a key component.

As you play, you'll start imagining all the possibilities! That's the
immeasurable benefit of the SAS Hackathon - helping you see the
tangible value in innovation.

2-6 players (or more!)
For curious minds - SAS newbies,
customers and partners

The next big innovation awaits!

Great ideas can come from anyone, anywhere. When data scientists and
tech-savvy problem-solvers come together from different regions, with
diverse backgrounds and skill levels, amazing things can happen.

These brilliant minds will invent something new - something that could
change our daily lives, the way we do business or approach humanitarian
causes. Because when curious minds collaborate, the world wins.

SASHACKATHON

accelerated by

9sas intel

How to play

Scan the QR code beside Ready to play and get inspired!

experience and perspective on the topic.

Scan the QR codes along the path to reveal new insights.
o}

Scan this QR code to access the Lean Canvas template.
Use it to take notes while you play.

In partnership with

BB Microsoft

Each player should pick a game piece. Roll the dice and move your piece forward.

When the first player lands on or passes a numbered step, every player should join
the player in that step. The player should initiate discussion by reading the information
out loud. When you're ready to move forward, the next player rolls the dice.

This a conversational game. Each player should take turns sharing their expertise,

You have three minutes to discuss. Tip: Set the timer on your device.

LET’S PLAY

You're ready to explore the SAS Hackathon. Start your adventure now!

This thought-provoking game can be played as many times
as you want to help you and your team prepare.

Inside of box top




)

HACKATHON

Huddle up! At every twist
and turn, your curiosity
leads to innovation.

In partnership with

mm Microsoft

BOARD GAME INSERT (GMS 269136)

What in the HACK is the goal?

The game is intended to engage teamwork and inspire creative problem-solving.

You'll see collaboration emerge as a key component. As you play, you'll start imagining
all the possibilities! That's the immeasurable benefit of the SAS Hackathon - helping
you see the tangible value in innovation.

2-6 players (or more!)

For curious minds - SAS newbies,
customers and partners

The next big innovation awaits!

Great ideas can come from anyone, anywhere. When data scientists and tech-savvy
problem-solvers come together from different regions, with diverse backgrounds and
skill levels, amazing things can happen. These brilliant minds will invent something
new - something that could change our daily lives, the way we do business or approach
humanitarian causes. Because when curious minds collaborate, the world wins.

How to play

Scan the QR code beside Ready to play and get inspired!

Each player should pick a game piece. Roll the dice and move your piece forward.

When the first player lands on or passes a numbered step, every player should join
the player in that step. The player should initiate discussion by reading the information
out loud. When you're ready to move forward, the next player rolls the dice.

This a conversational game. Each player should take turns sharing their expertise,
experience and perspective on the topic.

Scan the QR codes along the path to reveal new insights.

G
You have three minutes to discuss. Tip: Set the timer on your device.
o

Scan this QR code to access the Lean Canvas template.
Use it to take notes while you play.
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Start your adventure now!
After you play, sign up on the
interest list and we'll contact you. '
This thought-provoking game can be played as many times
as you want to help you and your team prepare.

So much more than a competition

The SAS Hackathon isn’t a one-time event like traditional hackathons. It's a sprint within a marathon that spans
several months. Just like marathons, the SAS Hackathon goes through several phases.

The hackathon aims to inspire global participants to be curious, passionate, authentic and accountable. For the
past five years, that's what the SAS Hackathon has done. Some of the most brilliant minds have teamed up to
invent novel solutions to business challenges and humanitarian causes. Many have changed the way we do
business — and even saved lives.

What makes the event so unique? Most hackathons gather coders for a few days. But the SAS Hackathon is more
than a competition. It’s a team sport. Participants collaborate online for a month, allowing ideas to be nurtured
and developed into real-world solutions. We say: Roll up your sleeves! Get hands-on with SAS® Viya® — and
experience a faster, more productive Al and analytics platform that integrates seamlessly with open source.
Take advantage of learning resources and unparalleled access to experts at no cost.

This is a team sport for us, too. Our grassroots beginning as a regional event in the Nordics has grown into an
annual global event. The SAS Hackathon attracts hundreds of data scientists, developers, business analysts,
marketers and newcomers to analytics.

The SAS Hackathon sees examples of innovation at its best. Breakthrough approaches that extend beyond
the event. Models and technologies have gone into the marketplace (teams own their intellectual property).

And we've seen a passion for problem solving.

e 2023 at a glance

(@) 1,400 people from 69 countries applied to join the hack.
/ / 100+ teams representing 200 organizations.
95% of partici cipate
0 of participants would participate in future SAS Hackathons.

95% of participants would recommend SAS Viya.

In partnershi

. Thanks to our partners, who love innovation like SAS does.
Microsoft

1stitute Inc. All rights reserved. 268839.0124




SOCIAL TILES: IDEATION GAME (GMS 270438)

#SASHackathon

¢4'SASHACKATHON Ak mhow to have

IDEATION a IMACIK of a good time

GAME
SAS Hackathon Ideation Game

Ask me how to have
a hack of a good time ¢2SASHACKATHON

In partnership with

In partnership with

GSas intel B Microsoft OSasS intel E&Microsoft




